
   
 

   
 

  

 

 

 

 

 

 

 

 

MODEL CONFERENCE OF PARTIES 5 

ACTION PLAN 

 

School Name:  Gitanjali Vedika School 

MCOP5 Target: Plan and implement a community-wide recycling program, in partnership with institutions, RWAs, and local recyclers. 

 

ACTIONS HOW? WHO? WHEN? 
HOW WILL PROGRESS BE 

MEASURED? 



   
 

   
 

Recon Survey / Investigation 

Global warming ,unusal  rise in 

temperatures, climatic change is  a 

result of our mistakes. Recycling can 

prevent wastage of natural resources. 

It can prevent pollution, can save the 

environment, and helps to create 

more useful items. So it is our 

responsibility towards the 

environment and we should also teach 

others to recycle ,reuse ,if we want to 

save our planet.. 

  A lot of things at home can easily 

be recycled into useful products. 

1. Identification of recycling  materials at the 

schools.  

2. Literature review on recycled materials and 

alternatives ways to make best out of waste . 

3. Interact/communicate with the government 

authorities and management authority  

4. Identify local groups and NGOs who do 

clean-ups  

5. Investigating and studying dealing with 

waste  

 

Students with the help of 

teachers/school authorities 

Students list  

Jaasmitha Paduchuri 

Nyas Nikhil Dhume 

Rida Fatima (H) 

Shreshta V S (H) 

Jaideep Vottikonda 

July - August 2023 

Preparation of Presentation,  creating 

awareness about the importance of 

recycling and communication with 

authorities and number of hotspots 

identified at the school and near by 

locality . 

Awareness 

1. Sessions in school -Reuse, recycle, and 

reduce the waste for a better future 

 

2. Social media – reels, posts, jingles, ads etc..  

3. Community talks 

Students, influencers, social media 

pages, community associations, NGOs. 
Throughout the timeline of action plan. 

Track number of sessions, campaigns 

conducted, analysis of social media 

pages. 

3 Clean up drives with  

1. Start in own school 

 a. Inter-house clean-up competitions 

 b. clean-up in the hotspots  

2. In association with other schools  

3. In association with community members. 

Students, youth, Parents, Teachers 

,GHMC people, RWAs, Govt 

Authorities, NGOs, SHGs 

Intact, Rotary club  

 

At least5 clean-up drive  by January 2024 

1. Estimation of waste collected 

2. Using an indicator of waste 

recycling success, as it shows how 

much waste you have managed to 

recover and transform into new 

products or materials.  

3. Number of things recycled  

4. Number of inventions  

 



   
 

   
 

 

 

4 Promotion of alternatives 

1. Promoting start-ups and existing 

alternatives  

2. Provide linkages of alternative products 

between start-ups/companies and customers 

 3. Advertising in our social media 

Students, NGOs, startups, enthusiasts Throughout 
Sales, usage, social media influence, 

number of collaborations 

 

 

 


